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Public Relations is a very important career, yet many people do not know what it truly is. 

Public relations, as a whole, can be defined as “the management function that establishes and 

maintains mutually beneficial relationships between an organization and the publics on whom its 

success or failure depends” (Jasso). Corporate Public Relations is a specialization of Public 

Relations, where the main function “is to connect with various publics using means such as press 

releases, social media, products and events to facilitate the building and managing relationships” 

(Wanner, 2012). Corporate Public Relations consists of many different platforms; but, most 

importantly, it includes both internal and external activities.  

Internal and external functions of Corporate Public Relations are both equally responsible for 

the success of a company. Internal functions of Corporate Public Relations involve maintaining 

what is occurring inside the company. Internal functions “can range from employee social 

media” to “an internal newsletter highlighting employee affairs” (Wanner, 2012). External 

Public Relations for corporations is much more extensive as it includes “numerous messages to 

various publics” (Wanner, 2012). Corporations practice Public Relations in many ways such as 

CSR (Corporate Social Responsibility) and Crisis Communications (Wanner, 2012).  

Although Corporate Public Relations has gained notoriety over the past few decades, the 

specialization took a long time to develop. Public Relations has been around for hundreds of 

years; however, it was not until Ivy Lee’s work that the profession truly gained recognition. Lee 

was in the practice for quite some time, but gained real respect when he was famously hired by 

“John D. Rockefeller, and helped change Rockefeller’s public image from a vilified oil baron to 
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a well-loved philanthropist” (“Public Relations Through the Ages”). Corporate Public relations 

developed later, as a subdivision of Public Relations as a whole.  “From 1927 onward, there was 

a huge rise of in-house corporate PR”, as the world’s largest companies shifted to a new reliance 

on internal public relations counselors (“Public Relations Through the Ages”). 

One very notable individual is Edward L. Bernays, who was the first to present ideas on “the 

concept of a ‘two-way-street’ between a company and the public” (“Public Relations Through 

the Ages”).  Bernays’ new notion established a key principle of today’s Public Relation’s 

practice: establishing and maintaining “a mutually beneficial relationship between an 

organization and the publics on who its success or failure depends” (Jasso). But more than any 

other individual, Arthur W. Page “laid the foundation for the field of Corporate Public Relations 

and demonstrated its strategically vital role within the enterprise” (Block).  Page served as the 

Vice President of Public Relations for the American Telephone and Telegraph Company for 

nearly 20 years and he was the “first public relations executive to serve as an officer and member 

of the Board of Directors of a major public corporation” (Block). Arthur Page rose through the 

ranks of his company, similar to many Corporate Public Relations professionals today.  

But, many Corporate Public Relations practitioners often start their careers in Agency Public 

Relations and shift to Corporate Public Relations once they focus their interests. There are many 

advantages to working in Corporate Public Relations such as, opportunity for higher salaries, 

“access to senior executive early in career, ability to specialize in area you enjoy, easier to forge 

relationships with the media,” interacting with other departments in the organization, and long 

term benefits (Astrazzara, 2009). Nonetheless, there are also cons to working in Corporate Public 

Relations such as, “having less exposure to new techniques, can be too niche, and less time on 

traditional PR activities” (Astrazzara, 2009).  
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Given that Corporate Public Relations is a specialization of Public Relations as a whole, 

Corporate Public Relations professionals need the same skills that other Public Relations 

practitioners need. Corporate Public Relations practitioners need to be able to tell the story of 

their brand or company, manage crisis situations, plan events, write, communicate with the 

media, and communicate with the company’s publics ("What does a PR Professional Do 

Anyway?"). A very important skill that is unique to Corporate Public Relations is maintaining 

employee relationships with the different departments within the company. It is imperative that 

Corporate Public Relations practitioners build and cultivate positive relationships with well-

informed employees, as “they are the ambassadors to your business and will be the ones 

spreading word of mouth or informing your customers on your products and services” ("Types of 

Public Relations", 2011). Corporate Public Relations practitioners are always working to 

improve their skills and gain more knowledge, as they know how competitive the specialization 

is.  

The competitive nature of Corporate Public Relations means that one must meet the basic 

requirements; but, more importantly, one must stand out. The basic requirements for an entry 

level job in Corporate Public Relations start with a college education, but extend to skills learned 

outside the classroom. Internships are very important, as they teach you skills like being 

proactive, blogging, media relations, writing, and social media ethics; however, internships also 

provide you with priceless experience and often lead to great networking opportunities.  

(Fleet, 2009) (Lewis). The requirements for a higher level position in Corporate Public Relations 

are more extensive than the requirements for an entry level position. Public Relations 

practitioners seeking a higher position in Corporate Public Relations will need to “gain 

experience as entry-level workers before eventually advancing on to take on more levels of 
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responsibility” (Lewis). In order to be hired for a higher level position, it is almost always 

necessary for one to have previous professional experience.  

Unfortunately, even with a college education, internships, and vast professional experience, 

one may not stand out to employers. Public Relations is not a licensed practice, rather it is a 

practice of accreditation. Although not a necessity for hire, being accredited in Public Relations 

will help one stand out while trying to gain employment in Corporate Public Relations. There are 

two main accreditations: Accredited Public Relations (APR), which is issued by the Universal 

Accreditation Board, and Accredited Business Communicator (ABC), which is issued by the 

International Association of Business Communicators (Jasso). Being APR or ABC accredited 

makes an individual more desirable as a Corporate Public Relations practitioner because the 

accreditation showcases one’s “hard-earned knowledge and commitment to life-long learning” 

("Accreditation in Public Relations (APR)"). An accreditation will not be a sole reason for hire, 

rather it helps you stand out from other professionals. 

Once hired for a job in Corporate Public Relations, one must negotiate a salary. A career in 

Corporate Public Relations allows for many ranges of salary and many opportunities for salary 

increases, as “salary increases are to be expected when an employee is promoted internally” 

(Daniels, 2016). Yet, even if one is not promoted in a given year, there is still a possibility of a 

salary increase, as “34% of those who were not promoted in the past year saw a bump between 

$5,000 and $10,000” and 19% “saw pay jumps between $10,000 and $25,000” (Daniels, 2016). 

As most other careers, entry level positions in Corporate Public Relations have a lower salary 

than higher level positions. On the lower end, salaries could be around $40,000 a year and the 

higher end really has no limit. In 2016, the median salary for a Corporate Public Relations 
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practitioner is $130,000, which is significantly higher than many other specializations of Public 

Relations (Daniels, 2016).  

The future of Corporate Public Relations is very bright, as the industry is growing in 

unprecedented ways. Globally, Public Relations business, including Corporate Public Relations, 

has “grown eight percent per year over the past decade” (Jasso). The effect of this growth can be 

seen in the revenue of the top 250 Public Relations firms worldwide (Jasso). These firms 

“reported more than $10 billion in annual revenue in 2014, where the top 10 firms accounted for 

$4.8 billion” (Jasso). It is staggering that the Public Relations business, including Corporate 

Public Relations, continues to “grow faster than the overall economy” (Jasso). Clearly, Public 

Relations has experienced an increase in revenue in the past few years and it is predicted to 

continue growing at this fast rate. The growth of the industry can also be recognized by 

observing the job market, as “Public Relations jobs are expected to grow 12% between now and 

2022” (Jasso).  

With such a steadily growing market, this specialty of Public Relations has a lot of new 

opportunities, which makes it the perfect field to forge into as a new college graduate. Based on 

my research, I am interested in pursuing Corporate Public Relations as a possible career path. I 

like that being a Corporate Public Relations professional would allow me to interact with many 

different departments within the company, and my job would have multiple focuses, keeping me 

interested every day. Corporate Public Relations is a field where I will be able to work my way 

through the ranks of the company, from an entry level position to possibly a Vice President.  

Accompanying these promotions are many opportunities for salary increases, which is obviously 

a very important factor in choosing one’s career. I see this specialization as a field where I would 

be able to grow as both a person and a Public Relations Practitioner. I hope to start a family one 



Rogan 6 

day, so the job security and the benefits that would accompany a career in this specialization are 

very enticing to me. Facing new and exciting challenges every day, I would look forward to each 

day at work and would enjoy a career in Corporate Public Relations.  
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